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A REVIEW OF ACTIVITY IN HOME ECONOMICS AT THE IOWA STATE COLLEGE 
25th ANNIVERSARY ISSUE 
DECEMBER, 1946 
We 1cl like lo know you beller! 
John Morrell & Co. is always glad to see you. 
We invite you to visit us often. Come 
alone, or bring a group with you.* We're 
proud of our three plants in Ottumwa, 
Sioux Falls and Topeka ... and we enjoy 
showing them off. Rest assured we'll do 
our very best to provide you with a pleasant, 
interesting tour. 
When it's not convenient for you to visit 
us in person, drop us a line, won't you? 
Morrell 
Our research department is always at your 
service. 
And remember, you can depend on Mor-
rell Pride Meats to make any recipe deli-
cious. Whether it's beef, pork, lamb or 
veal, the Morrell Pride label is your assur-
ance of top quality. 
• • 
*When yo11 plan to bring a large grortp to Morrell's, 
please notify rts a little itz advance. 
P R I D E 
meats JOHN MORRELL & CO. 
General Offices, Ottumwa, Iowa 
Season~ s Greetings 
IN TIIE GREAT NEW YEAR MAY 
MEMORIAL UNION HELP YOU 
ENJOY YOUR GREATEST SUC-
CESS IN LEARNING TO LIVE A 
LIFE-
MEMORIAL UNION 
Your College Club 
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Whipped by the wind1 the snowflakes 
swirl in white columns 
ujJ the black walls of night .... 
falter .... and surge again. 
But when wind-trumpets die1 
an empty dawn reclaims us .. 
the faded sphere of sky 
horizon-met-ges with gray-tainted snow. 
- ROSEMARY MOODY 
THE IowA HoMEMAKER 
ON THE COVER: Winter-lovi11g 
students take time out from study to 
take full advantage of the snow and 
jJrove that tobogganing on the golf 
course is a favorite sjJort. 
\1\THA T'S GOING ON ... 
Of course the biggest item on our 
list of things to do is writing a big 
"Merry Christmas to all of you from 
all of us" and sending it on with a big 
holiday Homemaker grin. 
This is a special issue, both because 
of the season and because this is our 
silver anniversary. Wish we had a 
cake lit with twenty-five candles and 
could invite all of you to the Press 
Building for the Homemaker's birth-
day party. 
We'll be back in January with our 
career issue, chuck-full of job ideas 
and news from new and not-so-new 
alums. 
• Members of the Iowa Homemaker Publi-
cation Board: Mary Dodds, Chairman; Doris 
Adams; Martha Coover; Elizabeth Storm 
Ferguson; Shirley Glass; Katherine Goeppin-
ger; Eleanor Hillmond; .Jean Larson; K. R . 
Marvin; .Jeanne Moore; Dean P. Mabel Nel-
son; Betsy Nichols; Paulena Nickell. 
• Published monthly during the school year 
by home economics students at Iowa State 
College, Ames, Iowa. $1.00 per year. En-
tered as second class matter at the City 
Post Office, Ames, Iowa, under the act of 
March 3, 1879. Apply for advertising rates. 
DECEMBER, 1946 
T H E 0 w A 
A Re;_,iew of Activity in Home Economics 
IOWA STATE COLLEGE, AMES, IOWA 
VOL. XXVI, NO. 5 D E C E M B E R, I 9 4 6 
l'OEM-Rose111.at·y Moody ........ ........ ...... . .... . .... . . . . ..... . 2 
4 THE HOMEMAKER ,CELEllRATES-Kathleen Bolaud ... .... . .... . 
FR0!\1 THE MA:-.l'S ANGLE-Tom Sweariugen 5 
SUCCESS FORMULA-Marww11 jones ............ . .. .. . . . 6 
RADIO WORKSHOP llROADCASTS-Lumme Madscu 7 
HOME FOR CHRISTMAS-Shirliaun Fortman ....... .. .. . .. . .. . . . ... . ... . 8 
9 CHRISTMAS LIGHTING-.-lnn Rozeboo11t ... .. . 
WHAT'S NEW JN HOME ECONOMJCS- Mm'jurie Cla~t~jJitl 
VICKY'S CHRISTMAS l7ASHION CUE-Shil-liann Fort111an .. 
I MOVED TO TEXAS- jo Ahem ... 
10 
. ... . . . .... 12 
HAWAIIAN INTERLUDE-.ftwe Welch 
'46 SPEAKS-Go/die Rouse 
ACROSS ALUM\IAE DESKS-Mary Neff 
DIRECTOR 
Mary Dodds 
EDITOR 
.Jean Larson 
ASSOCIATE EDITORS 
Doris Adams, Betsy Nichols 
DEPARTMENT HEADS 
Elizabeth Adams, Cut Editor; Dorothy 
Buchheit, Publicity Editor; Mary Ellen 
Watt, Office Manager; .Joyce Edgar, 
Keeping Up With Today; Goldie Fern 
Rouse, Alums in the News; Mary Neff, 
Across Alumnae Desks; Marjorie Clam-
pitt, \<\That's New in Home Economics. 
EDITORIAL STAFF 
Elizabeth Adams 
Nancy Baker 
Mary Lou Battles 
Kathleen Boland 
.Jean Bunge 
Dorothy Dillan 
.Joyce Edgar 
Ruth Hackett 
Maryann .Jones 
Marilyn Long 
Carol .Josephson 
.Jean Lund 
Ellen Peterson 
Mary Ellen Watt 
. . .. . ... ... .. .... 16 
18 
...... . ........ 20 
BUSINESS MANAGER 
Martha Coover 
CIRCULATION MANAGER 
Shirley Glass 
TREASURER 
Eleanor Hillmond 
ADVERTISING MANAGERS 
Carol Remus 
Campus Advertising Manager 
Dorothy Dillan 
Des Moines Advertising Manager 
Nancy Clapp 
Downtown Advertising Manager 
.Joan Wilson 
National Advertising Manager 
BUSINESS STAFF 
Norma Barkley 
Ardeth Correll 
Frances Craig 
Virginia Dillan 
Ruth Galitz 
Jane Graff 
Helen Hochriem 
Mary Ellen 
Eileen Hoover 
J>eggy Lewis 
Lizabeth Nolting 
Leurean Petitt 
- .Joan Poland 
Yerian Rosendahl 
Mary Th3yer 
Zuinlit1 
3 
T RACES o( a new era wedged themselves into the routine of college life on 
the: Iowa State campus 25 years ago. 
A war had just ended, education-hungry veterans were streaming back to 
school and in one desk drawer in the office of the Iowa Agriculllt1·ist lay the be-
ginnings of a new publication, a magazine for homemakers from the Division 
of Home Economics. · 
From the time of its birth thelowa Homemaker had its difficulties. Origin-
ally restricted to two pages in the Agriculturist, the magazine outgrew its pre-
decessor to such an extent that immediate action was deemed necessary. Formu-
lation and discussion of the procedure was handled by 'Bess' Storm and Gwen 
'r\Tatts who approached Prof. F. W. Beckman, then head of the Department of 
Technical Journalism, Catherine MacKay, dean of the Division of Home Econ-
omics and Pres. R. A. Pearson to obtain sanction for the project. 
Hazy doubts and suspicions about the success of the publication were duly 
considered including extent of advertising, type of material, readership and 
management. 
In the fall a publication board was to determine the subscription rate, the 
policies of the magazine and its editorial and business staffs. "The Iowa Home-
maker" was selected as title, with the first issue slated to contain sixteen pages. 
A sum of $500 was loaned to the publication board by the Home Economics 
Club. The business manager and circulation manager set 500 paid subscriptions 
as a desirable tally for the Homemaker by the time it was ready for publication. 
In April, 1921, issue number one, volume one of Iowa State's homemaking pub-
lication rolled off the press. 
Difficulties had not ended, however. Gruesome as it sounds, only a dissecting 
table from the zoology department was available for an office desk. It was moved 
to the "Ag" office in Agricultural Annex for use by the Homemaker staff. ~ot 
until 1940, when the Collegiate Press Building was completed, did the staff rate 
an office of its own. 
This year the home economi.cs magazine for all homemakers celebrates its 
twenty-fifth birthday. Today the Homemaker is proud of its position as an ac-
cepted publication throughout Iowa. It stands secure in the dignity it has gained 
in professional fields, respected for the messages it conveys straight from Iowa 
State's departments of home economics. 
And today, another war has just terminated, and more veterans are flooding 
the college in search of rooms, apartments, trailers. A student body over 9,000 
strong swarms over the campus. Iowa State has grown, and the student publica-
tions which represent it have kept up the pace. 
The first issue of the Homemaker contained a message from the editors, 
pledging to the women of Iowa "the very best the college has to offer from the 
home economics departments." It continued, "We want you to feel that every 
department is at your service. 'r\Te shall try to anticipate your needs and plan 
to fill the columns with just the news about the home that you are looking for. " 
Dean MacKay, in an article written especially for this first issue, asserted: 
"Homemaking in this twentieth century is such a complex problem that it re-
quires the combined intelligence and best effort of every individual member of 
the family group to secure and maintain the best type of American home life." 
This year's Homemaker policy is 25 years older; it represents a quarter of a 
century's experience and growth. But the aims remain similar, and the standards 
of excellence the same. Information, " the very best the college has to offe.r," is 
still being conveyed to women of Iowa. 
With $500 borrowed from Home Economics Club the Homemaker 25 years ago published · her first 
issue. The only available office rrdesk'' was a dissecting table from the Department of Zoology. 
Today the Homemaker celebrates a silver anniversary of reviewing home economics at Iowa State 
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Choose Your Gifts 
From The Man's Angle 
If you've held his hand enough to know how big it is, you can give 
gloves for Christmas. If not, Tom Swearingen suggests other gifts for him. 
THE evenings arc crisp, the leaves have fallen and it won't be long until sleigh bells will be 
jingling. We are haunted by those little signs telling 
us there are so many days until Christmas. 
And the big question is, what to buy HIM. 
If it's only a casual friendship and you'd like to 
make it something more, don't go too far in this 
matter of gifts or he will feel obligated. 
If it's more than casual, talk it over with him and 
give him something that you know he will like. 
If he's a smoker, the problem is simple. Cartons of 
cigarettes always are welcome. If he likes a pipe, give 
him a new one. Tobacco and pouches are also good 
gifts. If he's the kind that's always looking for a match, 
get him a lighter. There are many models on the 
market that give good service and aren't too expen-
sive. Cigarette cases fall in the same category. 
All right, so he doesn't smoke. But he reads a lot. 
Get him a couple of the recent good books. Or if he 
likes magazines, give him a subscription to his favorite 
one. Better yet, look in to these subscription deals that 
offer a combination of the better magazines. They 
give a lot of good reading matter per dollar and make 
a gift that is appreciated the whole year. 
Probably the next best item on the list is leather 
goods. Most men are pretty careless about their bill-
folds. They carry one until it falls apart and it 
suddenly dawns on them that they need a new one. 
There are many styles and kinds to choose from. The 
current choice is leather with the Western motif. 
Some plastic models are still available, but leather 
seems more popular. Some of the billfolds come in 
sets with a matching key case and are fine if he owns 
a car or has other keys that he uses daily. 
And you can get leather belts to match some of the 
billfolds. The trend in belts seems to be Western, too, 
and there are even some sets that feature a matching 
tie clip in leather. 
One thing that's always welcome is a good leather 
toilet kit. The same thing is true here that's true of 
billfolds. A man will use a toilet kit until it's cracked 
and bursting out at the seams, but he'll seldom buy 
one for himself. 
If he's the conservative type, you can still find some-
thing that will suit him. You can .. usually find a pair 
of socks that will match the tie. That makes a win-
ning combination as a gift. 
Maybe you've never held his hand enough to tell 
what size glove he wears, but you can guess fairly 
close. And with these Iowa winters, a good pair of 
gloves is always appreciated. If you think he wants a 
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pair to wear around the campus, get something lined, 
but if they're to be for more formal wear, pick a pair 
that's unlined. 
You have little to worry about if he's a camera fan. 
Just ask him to show ·you his camera, or to take your 
picture. If he's a real fan he'll get all his equipment 
out for such a job, and you can see how complete his 
outfit looks. Ask him if he has filters. Maybe he could 
use an exposure meter. Perhaps he has everything but 
a cable release or a case for the camera. And there are 
a lot of good books on photography, too. 
Maybe his car is one of the things closest to his 
heart. Get him a steering whe~l cover, or a compass 
or any one of the many things the auto supply stores 
have that dress up a car. This is dangerous ground, 
though, because a car is one thing he usually takes 
good care of himself. But you probably can find some 
little gadget that will delight him, both because he 
never thought of it and because he will like what it 
does for the car. 
He probably doesn't write his letters tmder water, 
but if he ever wants to try it, you can get him a foun-
tain pen that will do the job. Most of the men around 
the campus already have pens, but those who do 
wouldn't be adverse to having a better one. Check 
up on his writing equipment. 
~PEAKING of writing equipment, how about some 
l:J stationery? ·when he writes home, it's probably 
on the first piece of paper he can find, more than 
like! y .. a sheet out of a notebook. And you can get 
him some fine stationery with his name or initial on it. 
If he's the athletic type, perhaps he's expressed a 
desire for a pair of skiis. Or maybe he's wished he had 
a pair of ice skates. 
Ever look at his wrist watch? Does it have a leather 
strap? If it has, get him a spring steel band. A man 
who has had one of those on his watch will never go 
back to the leather strap. They are available in either 
stainless str: cJ or gold plate to match his watch. 
\Vhat about a key chain? If he's a BMOC, he'll want 
something to wear his activity keys on, as well as for 
car keys. 
Does he play a lot of bridge? If he does, the chances 
are the cards he uses are pretty well worn. There are 
sorn.e' new plastic playing cards on the market that 
can be washed, and they're stiff enough that they don' t 
get that dog-eared look, either. 
He'd probably laugh if you asked him if he wanted 
a brief case, but if he did get one, he'd probably find 
himself wonderi,ng how he ever got along without it. 
',·'." 
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Mary I. Barber 
Maryann jones describes Mary I. Barber) who pioneered the 
first home economics department with a food manufacturer 
W HAT makes a home economist succeed? When Mary I. Barber was the first woman to receive 
a "dollar a year" appointment from the government 
and again when she was presented the army's highest 
civilian Meritorious Service Award, people asked what 
formula she had followed in her flight up the ladder. 
In a nutshell, her recipe started with home econ-
omics training at Drexel Institute, Philadelphia, and 
Columbia University, New York. Then came service 
as a dietitian in Pennsylvania and teaching foods at 
Columbia University. Next she took a pioneering step 
by establishing the first home economics department 
with a food manufacturer, the Kellogg Company, 
Battle Creek, Mich., a position she still holds. 
Miss Barber, when asked to describe her professional 
course, starts with her childhood days. "A career 
woman, to achieve success, should be very careful to 
pick out the right type of parents," she emphasizes. 
"Probably the most important factor is to choose 
parents who will cultivate a sense of responsibility 
which carries you farther in what you do than you 
realize your capabilities will permit. Success usually 
comes from doing more than is expected of you." 
As a child Miss Barber was surrounded by books. 
She read often, a habit that has lasted through the 
years. Her comment is, "If you do not read when you 
are young and form your literary tastes in your early 
years, you will not find time to do it later. My father 
was a great lover of Shakespeare, Dickens, Thackeray 
and Scott. We read many books before we were 12 
years old. My mother, who had majored in music 
and social service before she married, gave us a rather 
broad idea of the needs of people in lower income 
levels." 
With this background Miss Barber quickly learned 
how to work with people and to adapt to new situa-
tions. It is no wonder that Major General Carl A. 
Hardigg when presenting her the Meritorious Service 
Award said, "This is for work over and above the usual 
routine duties." 
P ERSONALITY traits enter into success. Home 
economists visiting Battle Creek or meeting her 
in her wide travels testify to Miss Barber's friendliness 
and gracious hospitality. H er neighbors report on her 
parties: the fun they have at them and the new ideas 
0~1 foo~ preparation they carry home. She is a splen-
did bndge player. A gay sense of humor is another 
asset. As a public speaker, whether extemporaneous 
or prepared, Miss Barber delights her audiences. 
A white clapboard cottage in Battle Creek, is Miss 
Barber's home. The underside of the eaves is painted 
rose color to reflect a soft glow through the windows. 
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For a recreation room she is furnishing her basement 
like the Dutch kitchens in Pennsylvania, her native 
state. Flowers blossom in the spacious dining room 
windows in the winter, in an outdoor garden in the 
summer. 
Miss Barber's work with the Kellogg Company is 
making information available on ready-to-eat cereals; 
the process of manufacture, their place in the Ameri-
can food pattern and their use in cookery. A well 
equipped test kitchen offers facilities for supplying 
the latter information. As head of a service depart-
ment, she works in close contact with sales and ad-
vertising divisions and with grocers and consumers. 
In regard to her work, Miss Barber says, "My life 
has been one food problem after another-cooking, 
chemistry of food and nutrition, teaching, writing and 
selling food have earned my living. Eating always 
has been a pleasure and I believe people might well 
consider the preparation and consumption of three 
meals a day of major importance in maintaining health 
and happiness." 
At the beginning of the recent war the army needed 
a woman who knew about procedures of army cook-
ing and diet. Miss Barber, .who had been back-stage 
adviser to the army's subsistence division for many 
years, was the immediate choice. She had visited 
posts throughout the United States and Puerto Rico 
and had conducted schools for mess officers. 
H ER first problem as food consultant to the Secre-
tary of 'Var was the improvement of army 
meals in this country. She instituted written menus 
with procurement of food to fit the meals as planned. 
Soon she found that half her job was building morale. 
Apprehensive letters began to pour into the quarter-
master department from mothers who had heard of 
the beans and salmon of the first World War. 
So Miss Barber toured the country talking before 
civic groups, women's clubs and conventions. She 
reassured her audiences that in the 20 years since. 
World 'Var I nutrition had developed into a full-
fledged science. "Your sons in the army are better 
fed than 60 percent of the civilians of the country," 
she told them. "When they come home on fu rlough 
you will be amazed at what the food and training have 
clone for them physically." 
Maintaining interest in professional and business 
groups has placed Mary I. Barber in responsible posi-
tions. She is past president of the American Dietetic 
Association and past vice president of the American 
Home Economics Association. She has headed both 
the Michigan Home Economics Association and the 
Michigan Dietetic Association. 
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Professional Standards Guide 
Radio Workshop Broadcasts 
by Luanne Madsen 
EVERYTHING from a marching army to a fire burning merrily in a fireplace can be found in 
the "files" of the WOI Radio Workshop. 
The· ·workshop group is composed of students in-
terested in the mechanics of putting on a radio show. 
Actual air time has given members the .incentive to 
work on a professional level. v\Tith all of the acting, 
producing, sound effects and original writing, and 
adapting in the hands of \1\Torkshoppers, the group 
turns out complete productions. 
The sound effects experts can create anything the 
adaptors call for. An elevator crashing to the ground 
from the top floor of a building is simulated by hastily 
pulling a metal file drawer from its case. The effect 
is life-like to the listening audience. 
A marching army consists of a board framework 
with pegs hanging from cross-hatched strings. The 
operator picks it up and sets it down, and radio listen-
ers visualize an army going by in perfect cadence. A 
crackling, roaring fire is produced in sound by crush-
ing cellophane close to a microphone. "You name it, 
we got it," is the motto the sound crew claims. 
Ed Wegener, production manager of W"OI, advises 
the group. He supervises the casting and directing 
with student directors' assistance. 
The acting is done exclusively by non-professionals. 
With Wegener as coach, the microphone has become 
something more than a piece of steel, something more 
"On the AiT," WOI Radio Wm-kshojJ p•·esents " ChildTen 's Play-
house." Man on the left awaits his cue to sound out with a march-
ing army. Workshopper on the right poses ready to slam the door. 
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to be challenged by than to be afraid of, and it has 
become a symbol of achievement as well. 
Radio Players is a group composed of Workshoppers 
who have had a definite amount of radio experience 
and who have proved themselves capahle of the ex-
tremes which radio productions call for. The minia-
ture silver microphones identify them as members of 
this organization. 
. "Acting requires a great deal of ego" is an axiom 
on which Wegener stands firm. Radio acting has es-
pecially proved this is to be true, he says. However, 
you don't need a beautiful face, handsome figure or 
the skin you love to touch, to become a radio success. 
The two prerequisites for radio acting are imagination 
and a voice. 
The voice must be one which the radio audience 
will listen to, and this is something which can be 
achieved. At the Thursday evening meetings of the 
Workshop Wegener helps members to attain this. 
Once voice control, phrasing, pitch variation and 
other essentials are achieved, the Workshopper is well 
on his way. 
"Children's Playhouse," the favorite prodigy of the 
Workshop, is silent at present, but will be heard again 
during spring quarter. Its air time is cut out during 
winter months due to the shortened number of broad-
cast hours which WOI is allowed. Because WOI oper-
ates on the same wave-length as the clear channel 
station KFI, Los Angeles, the Iowa State station must 
leave the air at sun-down each day. During spring 
quarter, with the return of longer days, the Children's 
Playhouse will be heard again. 
This program is one which resulted from listener 
demand for a children's show which would omit the 
usual blood and thunder. The Workshoppers must 
be on their toes because it is a five-a-week show. With 
the adaptor working feverishly to keep a few shows 
ahead of the action, with groups of \Vorkshoppers 
forever rehearsing lines, with sound effects persons 
constantly working out new ideas, WOI becomes in-
volved in a hubbub which lasts all week long. 
On. Satur?ay afternoons Workshop and Players 
combme their efforts and put a half-hour show. Some-
times it's comedy, sometimes tragedy; once in a while 
it's a mystery show. Whatever it is, it is rehearsed 
until it comes close to professional standards. 
It takes time and effort to put a show on the air 
with all the wrinkles ironed smooth. It takes patience 
on the part of the director, Ed Wegener, and it takes 
ambition, drive and the desire to do the job right on 
the part of Workshop. But a professional level is be-
ing attained and when spring rolls around and the 
Workshop again has a daily spot on the WOI calen-
dar, the quality of the show presented will be high. 
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Home-for-Christmas 
Can Live Up To Your Dreams 
A blissful Christmas vacation from beginning to end will come with advance planning. Here are 
ways to make Mother) Dad and the small ones as glad to have you home as you are to be there 
by Shirliann Fortman 
U NUSUAL indeed, is the Iowa State coed who isn't looking forward to Christmas. Her box of anti-
cipation might be wrapped in eagerness to see old 
friends again, or to be with her special male interest 
or just to en joy the bounties of Mother's tasty del_i-
cacies. But whatever the wrappings be, a coed's box 
of Christmas anticipation is all tied up with the 
thought-home for Christmas! 
So whether you're a worldly senior or a rather home-
sick freshman, take yourself home, all collegiate, hap-
py, pretty, and ready for weeks fu ll of wonderful 
times. And why not try a little advance plannin?; 
this year to make certain everyone at home has a good 
time while you are there, too? Let everybody be as 
happy to have you home as you are to be there. 
Really indulge in an all over Yuletide spirit. 
Begin when you step in the door! Whether your 
trip home was a tedious nightmare or as dull as could 
be, forget about it right away. Instead give your 
mother a special hug to tell her how glad you are to 
see her. Remember, Mother and Dad, both, are bub-
bling over with curiosity to know what you've been 
doing during these past weeks. Do you like any course 
in particular and why? And what about this Bill 
you've been mentioning in letters home? Now is the 
time to fi ll in those lines you d idn't have time to 
write home. 
Not to be an oddity, you're probably dreaming 
about those sleep-through-the-morning hours of bliss. 
Who doesn't? But don't overlook the surprise and 
fun in store for your family if you come to breakfast 
frequently as spic and span as you would for dinner. 
They'll declare college was the finest institution ever 
conceived-especially if you were inclined to be one 
of those individuals who preferred to brunch in robe 
and curlers. If you're wondering what the most fash-
ionable breakfast attire is, try the ready smile. It 
guarantees good results! 
• • • 
D AD will probably get quite a jolt when you offer 
to play cards or cribbage with him some night, 
but why not? If you're all dated up get ready early 
and make a pre-date with your dad. He can really 
give you a man's honest opinion on your new black 
dress, too. 
If you think talking to the girls about college life 
is fun, try it with your mother. She's your best audi-
ence yet. After all, aren't you her pride and joy? 
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Make some afternoon hers. Take in a movie and 
share a soda together, or maybe she'd appreciate some 
help in the kitchen. 
You'll be quite taken back when you discover what 
a few hours spent with your younger brothers and 
sisters can teach you, college woman that you are. 
Sleigh rides, tag in the snow or good old fashion snow 
ball fights are fun insurance. 
Parties invariably rate at the top of Christmas 
plans. The combination of snow, holly and all your 
old friends make parties spark the holidays. If you're 
planning to have the crowd over to your home some 
night, go ahead! Be sharp and get the family working 
with you to make the evening a success. Everybody 
loves a party, and they'll be glad to help if you ask 
them. 
Have a conference with your mother on the re-
freshment problem. Get Dad to help you hang the 
mistletoe and holly wreaths. Your high school broth-
ers or sisters will be flattered when you ask them to 
go with you to buy a few new phonograph records. 
And even the youngest members of the household 
can cut out red Christmas bells or blow up balloons. 
On the day of festivity instead of hinting very 
strongly that Mother and Dad go out for the evening, 
tell them to drop in on the doings occasionally. Your 
dad might be quite an entertainer in his own way, and 
you'll probably be mighty glad mother is within call-
ing d istance when it's time for refreshments. 
TRUE, younger sisters and brothers often add a 
sharp contrasting note to parties. But they us-
ually are entertaining, you must admit. In fact, you'll 
probably be amazed to discover just how much your 
family can add to your party even though you are 
entertaining your own crowd. 
You probably won't get to see all your friends 
while you're home. But call up those you won't see, 
just to say "hello." No doubt, they'll be glad to hear 
from you and will enjoy chatting for a few minutes 
anyway. If you really missed someone, tell her. You 
know how nice it makes you feel to hear you are 
missed. And if you met someone here at school who 
asked you to call a friend of hers, dpn't over look 
doing that little favor. 
Christmas is a time for good will and good times. 
In your planning ahead don't overlook either one. If 
you plan on both, you'll have them.· There's no set 
pattern to follow for fun because good times aren't 
made that way. But when you go home, be happy 
you're there and show that you are. Good will and 
good times always walk hand in hand. 
THE IowA HoMEMAKER 
a 
to empty mantles or table centers with a pot of glue, a bit 
of ingenuity and any decorating material from cellophane 
to pipe cleaners. 
Here women studying household equipment have demon-
strated how to add sparkle to Christmas party decorations. 
Students, under the direction of Dr. Louise ]. Peet, head 
of the Department of Household Equipment, have worked 
with the application of decorative home lighting as a 
special problem. 
Above: A striking mantlepiece is an illuminated snowman 
made from glass rose bowls of graduated sizes. Light bulbs 
glow through the soap flakes suds snow. 
The ideas used by the students are 
for the most part original. Borrowed 
themes from Christmas cards and holi-
day displays in store windows are also 
used. 
Below: This table covering displa)'s dolls of foreign lands. Inside the white tissue 
paper star which rejJresents the star of peace shines an electric light bulb. 
Top rating places for accessories in 
making these decorations are won by 
tinsel, angel hair, colored paper, arti-
ficial snow, cotton and evergreen 
branches. Christmas tree lights are 
popular. 
Christmas decorations do not have 
a monopoly on the women's atten-
tion. Some have made unusual cen-
terpieces for five and ten pound par-
ties as their projects. 
You don't have to be a household 
equipment major to turn out these 
models. Ingenuity is what counts. 
Below: This child's Christmas tea set is lighted 
b)' colored candles and bulbs under the glasses 
which fit through the silver·covered box. 
Below: Angels made from cone·shaped pm·chment paper, 
pipe cleaners and artificial snow and trees from paper 
cones with cellophane icicles add a Christmas touch. 
WHAT 
Home Management 
N EWLY developed chinaware adds dining room 
style to airline food service. The china is de-
signed with streamlined curves and lines that help 
make it less susceptible to cracking. It will withstand 
changes in temperature better than china with sharp 
corners. The airline trade mark is the underglaze 
decoration. 
' 
Plastic tumbl~rs that spring back into shape even 
when stepped on are the latest for informal entertai!].~. · 
ing or for children's meals. Neither piping hot .drinks 
nor icy cold ones will harm these colotful ini.ris-lucerit . 
tumblers. 
A sudless laundry soap that washes clothes clean in 
hard or soft water eliminates the use of pounds of ordi-
nary soap for the weekly wash. Elimination of suds 
improves the efficiency of the washer and no curds 
will be present to make clothes tattle-tale gray or to 
leave a ring around the tub. • 
iC 
A damp climate salt-and-pepper shaker will allow 
salt to flow freely even in a humidity of 95 percent. 
A two-in-one shaker, it will 'felease either salt or pepper 
from the bottom with only a quarter turn of the in-
dicator and a few shakes. 
iC 
A new transparent mailbox tells at a glance whether 
any letters are inside. It is made of plastic in colors 
that harmonize with the house. The plastic will with-
stand extremes of temperature, rain and hard knocks 
to give long service. 
Foods and Nutrition 
SNOW white potato chips are made possible by a 
new method in which raw potato slices are 
placed in hot water before they go into the hot oil 
bath. The hot water removes acids and sugars which 
produce brown steaks when the potato chips are 
fried. 
The pepper shortage is still hot. Netherlands 
sources estimate that it will require 3 to 4 years to re-
build pepper culture on Bangka Island and Southern 
Borneo, large prewar sources of this spice. 
iC 
Strawberry peppermint, rose peppermint and plain 
peppermint are newest flavors in toothpaste. The old 
medicinal taste may soon be outmoded. 
« 
Grated coconut from Mexico is quick frozen now. 
It adds flavor to desserts and confections. 
iC 
A miniature oven attached to a wicroscope makes 
possible observation of the action ot cake batter in-
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gredients during baking. The flow of fat which lubri-
cates the dry ingredients to form texture can be seen. 
Other ingredients can be identified through this in-
strument as the cake bakes. In one instance micro-
baking was combined with micro-photography. A 
color movie resulted. 
Frozen coffee is a newcomer. It comes packaged in 
containers holding_ from 3 to 5 cups according to the 
strength desired. ~One ounce of frozen coffee can make 
19 ounces of beve!_age. 
iC 
. ·4 pr~fe.ss_~onalwoman does not have enough calories 
tn her daily diet according to a survey of 21 careerists 
in Greenwich, Conn. Because they consume extra 
quantities of fruits and vegetables to lower caloric in· 
take, their diets showed an excess, not harmful of 
course, of vitamins A and C. Out of the 21 only one 
met all the requirements for a satisfactory diet. 
iC 
Frozen fresh jJineapple is another ready-to-thaw-
and-serve food. Chunks are vacuum packed in cello· 
phane and frozen within 24 
hours after the pineapple is 
picked. 
H amburgers co m p l e t e 
with a tangy sauce of toma-
to puree and mushrooms are 
. available in the popular tin · 
cans. Made of U. S. inspect-
ed utility grade beef, which 
has little fat, the hambur-
gers are thoroughly fried in 
vegetable oil. They come 
ready to reheat and serve. 
Push button ordering is 
the latest invention in meal 
service. Food assortments 
listed on the menu have 
numbers corresponding to 
those on a keyboard. Push-
ing the button prints the or-
der on a machine in the 
kitchen. This type of order-
ing will make faster service 
and fewer mistakes the rule. 
The tangy flavor of fresh 
apples can now be extracted 
and concentrated about 100 
times. This volatile portion 
of natural apple flavor is 
blended with ordinary apple 
juice' producing the fresh 
flavor. Baked apple flavor 
can also be produced. 
TemjJting wedges of fragrant, spicy~ 
holiday party. Candied fruit peel an 
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Onions are making a name for themselves in the 
medical world. Onion paste, prepared by grinding 
peeled onions, is being investigated as a dressing for 
wounds. Though it does not come in actual contact 
with the wound, recent tests have shown that the paste 
will relieve pain and soften tissue. 
Canned sandwiches are the practical answer for 
what to take on hunting trips. Cheese is now used 
for the filling, but other varieties are on the way. 
Household Equipment 
BISCUITS baked in 29 seconds, tasty hamburgers 
ready to eat in 35 seconds-these are typical re-
sults of the new electronic range, simpler and safer 
to operate than the common kitchen range. A sand-
wich size model and another for use aboard airplanes 
are now in production. 
.;: 
A mechanical doughnut cutter of aluminum and 
stainless steel holds enough batter for two dozen 
ead add the touch of perfection to any 
op of vanilla ice cream top each piece. 
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doughnuts. Allowing a min-
imum of waste, it practic-
ally cleans itself as the last 
of the dough is pressed out. 
An electronic sewing ma-
chine uses radio-frequency 
current to fuse a thin air-
tight, water-tight seam. It 
is used on thermoplastic fab-
rics made into raincoats and 
hats. 
.;: 
Defrosting of frozen foods 
with loss of flavor or color 
now may take place ex-
tremely rapidly by using a 
high-frequency heating unit. 
Thirty pound industrial size 
fruit packages are thawed in 
15 minutes. This preserves 
quality and saves time in the 
institution kitchen. 
An ironing board that fits 
on any door knob is good 
news for travelers or those 
persons living on one-room 
apartments. 
A permanent coffee filter 
of stainless steel eliminates 
use of urn bags and filter 
papers. At the same time it 
assures full strength of the 
coffee brew. 
Textiles and Clothing 
O NE of nylon's newest uses is in making a crush-
resistant \'elvet that can be laundered in the 
washtub. Nylon tricot jersey that will retain its orig-
inal shape is being used in slips. Also practically 
permanent pleats can be put in nylon by special moist 
heat treatments. 
Permanently starched cotton dresses, uniforms and 
shirts are possible with a new textile treatment. The 
cellulose solution is invisible on the fabric and is un-
affected by laundering or dry cleaning. Curtains, 
dresses and many other items stay fresher and retain 
their newness. 
A solid nylon sheeting can replace durable leather 
in articles such as wallets and handbags, or in seat 
covers on trains and buses. It can be made in a 
variety of colors and given any grain or finish. 
Raccoon fur can now be converted into a fashion-
able fur that looks and feels like nutria. Fashion has 
long turned up its nose at long-haired raccoon skin. 
Now the accumulated skins will undergo several shear-
ing operations and be treated with a luster-giving 
plasticizing process similar to that used for mouton 
lamb. 
Low 20 to 15 denier nylon yarns are being reintro-
duced on the hosiery scene. In 51, 54 and 66 gauges, 
they should be on counters soon. The sheer 15 denier 
is a more transparent monofilament yarn. 
Yarn and fabrics color-fast to sunlight, washing, dry 
cleaning and atmospheric gas are a reality. This is a 
result of a recently developed color bonding process. 
Because the color is bonded permanently to individ-
ual fibers, the method gives uniform and even dyeing 
to rough and mixed fabrics. 
Peanut protein has found use in a new textile. This 
cream colored fiber has a.soft, warm, wool-like feeling. 
However, it is weak when wet. 
The fashion-wise woman of tomorrow will be wear-
ing garments made from seaweed fibers. The acid 
content in certain of these fibers promises textiles 
which will be non-infl..ammable and easy to weave. 
This fabric resembles artificial silk, but when it is 
perfected, it will be remarkably inexpensive. 
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V ICKY'S fashion focusing has done a right-about-face. Instead of thumbing 
through Mademoiselle or going to Chicago, she's taking her style pointers for 
holiday wear from some of her Iowa State sister coeds. 
Party dresses, pretty as can be with bustles and bows, scooped out necklines 
and wide belts, come first on her list for Christmas-time wear. She loves to dance 
in full skirts in all sorts of wonderful rich colors as neon blue, kelly green, fire-
engine red or canary yellow. 
For holiday open houses, Vicky would like to step out in Merry Waterman's 
velveteen honey-colored suit. The cut-away jacket fits snugly to the waist, then 
flares slightly in front and dips clown to two tails in the back. Its straight skirt 
is a foil for the flaring jacket accented with large cloth covered buttons. For 
accessories Merry wears her fan shaped gold chatelaine trimmed with blue rhine-
stones. Brown suede gloves, purse and platform shoes complete her costume. 
Because it's a brown two-way dress that goes almost anywhere, anytime, 
Virginia Dillan thinks the dress she favors can't be surpassed. Serviceability is 
emphasized in its three-quartered sleeves and tight fitting basque jacket that can 
come off to reveal a smart brown and white striped blouse underneath. Tiny 
buttons down the front and gathered skirt make this an easy-to-wear dress. A 
bow of the blouse material plus white seam stitching add a smart accent. Vicky 
would wear this dress either shopping or on a Friday night date. 
To save a little of the clothes budget for something extra, Vicky is going to 
make one of her party dresses as Janice Shawler did. These new 'sack dresses' 
are literally taking style-wise campuses by storm. Jan bought tube material of 
pale pink wool jersey, cut out a neck and sleeves, accented them with Grecian 
tucks, sewed up her hem-and there was a dress. To gather in the waist she 
wears a black suede belt studded with gold. A gold choker and bracelet play 
up the bare neck and arms effect. For moonlight dancing Vicky adds shining 
black satin slippers. 
Christmas vacation. would be incomplete without the traditional holiday 
formal. It's a big evening and Vicky is planning already. At the moment she 
can't decide whether to be dazzlingly sophisticated, naively pretty, or a beguiling 
bit of both. 
After-dark elegance for sophisticated Vicky means a luxurious look, whittlrd 
waistlines, bare white shoulders and gleaming fabrics of brocaded satin, or glinting 
lame royal velvets or clinging jerseys. She might want that formal styled with 
a deftly draped bodice aglitter with sequins, a skin-tight midriff and flattering 
hi peline fullness of a sleek, soft skirt. To impress the stag line Vicky may prefer 
a strapless metal-shot rayon taffeta gown with a snapped-in waist. 
For the young and romantic Vicky full skirts gathered in unexpected bustles 
emphasize practically non-existant waists. Either deep V, round or square cuts 
Hatter the young neck and shoulders. 
Pat Jon es models what might be a bit of both. Vicky likes the way the 
swanky lace, nightt.jme black effect is lifted with an under bodice of pink satin. 
The gathered skirt with the taffeta underslip adds the note needed to the s~;;tug 
torso waist. A sweetheart neck and black lace cap sleeves comljine' the simple 
and smart. Vicky approves of wearing the popular white brocadedquilted taffeta 
wrap, both pretty and practical. 
When Vicky's thinking about fur coats, ·she sighs for one just like Carolyn 
Wixson's mouton lamb, as smart as it's sung. Its balloon sleeves and flare fash-
ioned back mark it as this year's model. Such smooth looking youthful style suits 
Vicky's every mood from regal to casual. It's a rare comb'nation of service 
and beauty. Vicky likes the seven-eighths length that keeps her warm but doesn 't 
appear bulky. 
Jeannette Lucas models another dress coat that Vicky would like to include 
in her Christmas-time wardrobe. This time she's looking at a three-quarter length 
gray wool with black fox fur circling the bottom of the short flare skirt. 
Again balloon sleeves mark it as an up to the moment fashion. A silver studded 
belt and single large silver button at the neck add the right touch of sparkle. 
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For a special evening Pat Jones chooses a 
cream and black gabardine classic accented 
by a gay double -color belt, from Til dens . 
• 
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The only 
Cook Book 
onlhe 
Besi-Selle .. 
appears on every cop-, 
NEW AND ENLARGED EDITION 
TBE JOY Or 
COOKING 
By Irma S. Rombauer 
Completely indexed. $2.50 
3.200 recipe>, 890 pagea 
A Perfect Christmas 
Gift for a Friend who 
loves to Cook 
ORDER A COPY TO-DAY 
from 
·Florence Langford 
Gifts and Books 
413 Douglas Phone 554J 
I Packed My File And 
Moved To Texas 
]o Ahern, '46, inaugurates a home economics 
section in the Corpus Christi Caller-Times 
~EVEN-LEAGUE boots would have been handy last 
lJ January. With my diploma in one hand and an 
"Easy Guide to Texas" in the other I stepped from the 
campus to the southernmost tip of the Lone Star 
State to look over the Corpus Christi Caller-Times. 
It was a big step. Corpus Christi's twice-daily news-
paper wanted to give its readers home economics, with 
emphasis on plenty of good local features. 
The women to be reached were of all imaginable de-
grees of education, wealth and customs. There are 
the true flowers of the deep South, many of them with 
lush accents and very definite ideas on what to ex-
pect of their help and what to expect of themselves. 
One-third of Corpus Christi's population is Latin-
American. The food, clothes and methods of their 
family life have been transplanted from Mexico. 
There are the young wives whose husbands are starting 
thriving businesses and professions, and who have 
young families to bring up. And there are the Navy 
wives, who are "making do" with makeshift quarters 
and temporary equipment. · 
Until then none of these had been touched by home 
economics coverage in the local paper. 
Garden Lands 
So we started. The first innovation was a weekly 
food page. Corpus Christi is the northern boundary 
of the garden lands of Texas, near the Rio Grande 
valley which produces prolific amounts of dtrus fruits 
and vegetables. Above all are the onions. And it 
also is the northern edge of the King Ranch, the 
world's largest, which does just as well in raising steers. 
We started a market basket column, interpreting the 
foods in the markets at the week's end for shoppers 
and listing the best fresh fruit, vegetable and fish 
buys. In the afternoon paper was started the series 
that features one outstanding food, such as the tomato, 
or a phase of food preparation, such as meat sub-
stitution, each week. There was a story on the nu-
tritive values of the featured food, a story on historical 
or fictional background about that food and the main 
feature-a chatty type of story tying in local informa-
tion with both basic and new recipes using the week's 
subjects. 
Where did we get recipes? They came from test 
kitchens all over the United States and from local 
cooks noted for their good works. One of the first 
jobs was to get on the mailing list of food companies 
that have test kitchens and put out scientifically 
sound information. Glossy photographs, news letters, 
ideas from the experts came pouring in to help us. 
I can't emphasize too much how valuable my techni-
cal journalism file turned out to be. It produced ~tory 
ideas and material for many weeks. Since the work 
has settled down to a pattern it has been an invaluable 
reference source. It got to be a standing joke around 
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the office that the new "homemaking editor" could 
dive into her file and produce copy to fill two or three 
issues of the Times. 
\1\Tith the food page was started 1 Homemaking 
Section for the Sunday women 's section . This fell 
into three main divisions-fashion, a " \!\That's New" 
department that gives weekly reports on developments 
in both national and local homemaking ideas and 
equipment and an illustrated local feature story. 
Decorating Fever 
One of the most popular fields for the local stories 
turned out to be home decoration and bui lding. One 
gets the impression in surveying Corpus Christi that it 
is just about half-built. So many new buildings are 
going up that the naked framework of a house or 
business building is as much a part of the landscape 
as an established structure. There is a decorating 
fever, and stories picturing the ideas used by towns-
people were digested and even reported in the women's 
club meetings, much to our delight. 
In addition to that were the daily feature stories 
that were used in the society pages whenever they 
weren't pushed out by some "hot" club meeting. 
These were all news features and quite a chore in 
themselves. 
That wasn't all the job. In addition there was the 
daily reporting of women's activities-clubs, civic 
organizations, art displays, fashion shows, social items 
from all over and, naturally, weddings. It certainly 
is the best way in the world to get to know your 
public and news sources. 
As a "sidelight" of the field down here have come 
the requests for talks. The high school food classes 
delight in having some featured side of the food pic-
ture given them. Ideas for parties and entertainment, 
for instance, get an enthusiastic reception. Business 
girls, organized into YWCA, sorority and professional 
groups, have what appears to be an insatiable ap-
petite for fashion and style talks. I know you'll chuckle 
when you hear that we are developing quite a group 
of "yin-ning and yang-ing" shoppers, who go with 
each other to decide whether or not the dress is yin 
enough or yang enough for the prospective fashion 
plate. 
Knowledge in Many Fields 
In preparing for such a job as this, I would say the 
most important thing would be an awareness and 
fundamental background of knowledge in many, many 
fields. There is nothing you can't touch ·if you just 
have the knowledge to do it! For instance, the mar-
velous historical and basic textile courses offered in 
the Department of Textiles and Clothing will stick by 
you. The slides memorized in interior decoration have 
seemed important every time I walk into a home to 
get a story on Mrs. Whoozit's antiques. 
Knowing just a little bit helps you find sources. 
And if you have reliable source material and a good 
library at hand, you can bone up enough to ask in-
telligent questions. 
The future of our home economics section is bright. 
Following long months of stringent allocations of 
newsprint, the prospect of more space for story pre-
sentation is exhilarating. Now plans are underway 
for making the women's pages of the morning paper, 
the Caller, almost exclusively our type of work. There 
will be more space for a larger homemaking section 
on Sunday. By that time we are going to be appealing 
for more journalism majors from Iowa State. 
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The model-J eanette Lucas, of Bedford, 
Iowa. She is a member of Pi Beta Phi sor-
ority, the Home Economics club, Sor-Dor, 
Y.W.C.A., and the Home Management Club. 
The coat-a fur-trimmed shortie from 
Sears, priced at 79.50. 
We invite you, too, to try on a shortie, 
or a full-length coat, with luxurious fur trim 
... in our second floor ready-to-wear sec-
tion. They range in price from 39.95 to 79.50. 
• • • 
Sears, Roebuck and Co. 
Fifth and Walnut Des Moines 8, Iowa 
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Renewed 
Charm 
ln an 
Outfit 
Just Back From 
THE 
HAWKEYE LAUNDRY 
AMES DRESS CLUB 
2810 West Phone 98 
"I'm 
Going 
to 
Firestone 
for My 
Christmas 
Shopping" 
Home Appliances 
Auto Supplies 
Children's Toys 
Firestone Service Store 
215 Main Phone 172 
C/]acuify .//1emhet )eache:J 
dn fiawaiian c:::/tfetfuJe 
./nne Welch tells of Dr. Chitlenden's worh in 
Hawaii at a worhshojJ for jJre-school teachers 
P RACTICALLY everything stops in Honolulu 
when boats arrive and depart. Waving crowds 
gather at the docks to greet the travelers. 
Dr. Gertrude Chittenden, head of the Department 
of Child Development, viewed the colorful panorama 
of boat day on her trip to Hawaii last summer. Dr. 
Chittenden's destination was the beautiful Univer-
sity of Hawaii in Honolulu where a workshop for 
teachers of pre-school children was held. As an in· 
structor, Dr. Chittenden helped the native teachers 
who attended the school gain a better understanding 
of young children. 
Special interest groups covering creative arts, speech 
and language, children's food, mmic and rhythm, and 
social and emotional behavior were held each morn-
ing. The student-teacher spent an hour and a half 
at the two groups which most appealed to her. In 
the afternoon, a general meeting was conducted at 
which the 75 teachers had an opportunity to bring up 
their problems. Lectures and panel discussions also 
constituted an important part in the workshop's 
program. 
At the University's nursery school the teachers were 
able to put their knowledge into practice. Children 
attending the school were from 2 to 7 years of age, 
chosen so that there was the same proportion of races 
in the school as in Hawaii itself. Although there were 
Japanese, Chinese, Portugese, Hawaiian, Caucasian 
and children of mixed nationalities represented, they 
GIVE 
LUGGAGE 
for Christmas 
Moser Luggage & Leather Store 
320 Main Phone 3270 
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all liked to play the same games and sing the same 
songs as pre-school children on the mainland. 
Besides the routine of study in the workshop, a so-
cial program was planned for the student-teachers 
and instructors. The Japanese and Chinese parties, 
the moonlight sail and the trip around Oahu island 
were especially entertaining. 
Dr. Chittenden was privileged to attend a typical 
Hawaiian luau or feast. The luau was held in honor 
of a father who had just returned from the service 
and his son who was celebrating his third birthday. 
Gathered at the host's sugar plantation were about 
I 00 friends, relatives and neighbors. The tables were 
laid with ti leaves for runners and were located u nder 
a thatched roof which the men of the community had 
built specially for the luau. The menu consisted of 
roast pig and sweet potatoes, poi, dried fish, long rice 
and chicken, raw crab, salmon and other kinds of fish, 
rice balls and fresh pineapple. Poi, a gelatinous food 
made as porridge, was eaten with the fingers and was 
greatly relished by all the Hawaiians. Poi is difficult 
and expensive to obtain now because the taro plants 
are no longer grown in large quanti ties. The whole 
pig and the potatoes had been roasted in a pit on live 
coals for 3 hours. 
The 20 children who were there to celebrate Mike's 
birthday, ate sandwiches, salad, ice cream and birthday 
cake from a table about twelve inches off the ground. 
* 
* 
* 
* 
* 
* * * * 
GIFT IDEAS! 
WE'VE PLENTY! 
Ties, socks, 
scarves .. shirts, 
Gloves- the 
clothes to 
sweaters. 
please HIM. 
Useful gifts bring daily memories of you 
JOE'S MEN'S SHOP 
2536 Lincoln Way Phone 21 
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FURS FOR CHRISTMAS ... 
Our Christmas collection of furs is the love-
liest ever, and offers you gifts to be cherish-
ed . .. great and small. Jeanette Lucas, H. 
Ec. Sr., models one of Cownie's new fur on 
fur trims-leopard on lustrous seal dyed 
coney ... a practical coat, practically priced. 
Trimmed seal or beaver dyed coney, $198 to 
$229, including 20 % federal tax. Whether 
you want a fur coat or a pair of colorful fur 
mitts, you'll find true-value quality at 
Cownie's. 
• mouton, bunny fur, or cowhide mitts, 2.39-6.95 
• fur earmuffs, headbands, 1.19-1.98 
• fur billfolds, unusual fur flowers, 4.95-19.00 
• children's white bunny fur muffs, 3.49-4.59 
• children's fur animals, 4.45-5.38 
• fashionable fur trimmed hats, 16.50-125.00, muffs, 
10.50-99.00 and of course, fur coats, jackets, and 
c~,.£~~ 
510 MARKET ST. in DES MOINES 
OTTUMWA • FORT DODGE • WATERLOO 
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Claire McCardell 
Suit 
All Wool Gabardine 
$44.95 
Black or Brown 
720 Walnut Street Des Moines, Iowa 
"A S ASSISTANT to Ellen Pennell, the "Ann 
Pillsbury" of the Pillsbury Home Service De-
partment, Minneapolis, I try to coordinate the work 
schedule for the kitchen, see that all requests for tests 
aren' t forgotten and when supplies are sent to the 
kitchen to be tested, enter them in a little book and 
notify the kitchen again_ If I run out of work, I help 
Sue Marie Schreiber, '43, the only other Iowa Stater 
in the department, answer consumer mail. Or I put 
on the white uniform and work in the kitchen occa-
sionally--Undine Southworth, Exp- Cky. 
"I am doing the fashion illustration, layout of ads 
and copy-writing for Brintnall's, Marshalltown. It is 
Shirley Petenon 
a great experience, planning and carrying through all 
of the advertisements.".-Shirley Peterson, T. & C. 
"During the summer I worked at the Sarah Fisher 
Nursery in Providence Hospital, Detroit. This child 
development unit cares for babies, newborn to 18 
months of age. I met the head of the nursery while I 
was at Merrill-Palmer school this spring. She was in 
one of my classes and it was through her suggestion 
that I accepted the position. I am now teaching pre-
school at Sacred Heart Academy in Brasse Pointe, 
Mich."-Mary Frances Inman, C.D. 
"I am called a copy writer in the advertising de-
partment of John W. Thomas and Co_, which is a 
high fashion specialty store for women in Minneapolis. 
I'm a copy writer, but I do everything from filling 
glue pots to planning layouts and writing my own 
ads. That includes plenty of proof-reading, pasting 
ads thr.oughout the store and writing copy. The for: 
tunate part of it is that I'm working under talented 
people and am in the right place to get heaps of 
experience."-Beverly Sieg, T. & C. 
"Maxine Mallory, '46, Elizabeth Watt, '45, and I 
are learning the drapery and slipcover angle of interior 
decoration in Younkers Br-others, Des Moines. '"'e 
are actually selling and consequently we run up 
against the real problems of decorating. We hope to 
be transferred to the carpets, furniture, wallpaper 
and decorating departments, and eventually end up 
as junior decorating consultants." - Cornelia Lind-
strom, T. & C. 
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GORHAM STERLING 
tamtllia 
A FLOWER PATTERN 
SIX-PIECE 
PLACE 
SETTINGS 
0 N LY 
$25.21 
(20% FED. TAX 
INCLUDED) 
.Bates Jewelry 
2400 Lincoln VVay Phone 2027 
-1 -
·~/ • ~lui & 
e1Afi:OR MEN 
Who Reflect Good Taste 
~
JUUISCH BROS. 
Pharmacy. 
209 Main Phone 70 
Lingerie 
for 
Christmas 
Robes Gowns 
Pajamas Bras 
Slips Panties 
Brunch Coats 
Lingerie . Third Floor 
WOLF'S 
DES MOINES 
19 
20 
The Time Is Now 
Vacation time is 
too short for shop-
ping ... Let us help 
you select your 
Christmas gifts early 
this year. 
225 Main 
PURSES 
LINGERIE 
JEWELRY 
SWEATERS 
BELTS 
SCARVES 
BLOUSES 
Come In Now 
While Stocks Are Full 
Phone 100 
"A PARTY of strangers wouldn't give you the 
jitters if you had something in common to 
talk about. Smart, eye-catching accessories are just 
what you're looking for to break conversational ice. 
Women always will notice your clever accessories. 
And there you and your new acquaintances have some-
thing in common-something to talk about. 
"Grandmother's lapel watch will do the trick if 
worn on your suit lapel or plain front dress. It ob-
viously is quite old and so unusually interesting. 
"Let your ice breakers express your personality, 
your special interests. They'll not only give you a 
chance to meet new friends but will also let them 
meet you and know you wel!."-Mary Ann Hakes '46, 
Successful Farming, November. 
"EVERYTHING the child plays with helps in-
crease his growing understanding of himself 
and the world around him. He gradually learns the 
difference in sounds, colors and tastes, in sizes, shapes 
and weight. He also learns how his own muscles 
work by constantly experimenting in crawling, walk-
ing, pushing, pulling and jumping. 
"It is wise to buy some toys that will be useful over 
a period of years. At 2 a wagon will be used to pull 
things. The 3-year-old not only wants to pull the 
wagon but he coasts in it. By the time he reaches 4 or 
5, he will be using it for a hayrack or fire engine."-
Hm·riett Keen, '46, Capper's Farmer, Septembe1·. 
For . .. 
GOOD 
FOOD 
at a 
REASONABLE PRICE 
Come to the 
L-W.AY CAFE 
2138 Lincoln Way Phone 1819 
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Maybe you had to be talked into eating spinach, but here's a health trio 
that bows in on flavor merit, JACK SPRAT FRUIT JUICES. 
The three flavors . . . orange, grapefruit, or blended orange and grapefruit 
... give you the variety that keeps any one flavor from becoming monotonous. 
And the JACK SPRAT label guarantees their innate quality. 
They're ready-to-serve, quick, handy, and so economical. Wise home-
makers like to dE;pend on JACK SPRAT FRUIT JUICES for the pleasure 
of those they serve. 
WESTERN GROCER 
A DIVISION OF 
CONSOLIDATED GROCERS CORPORATION 
COSMETICS 
STATIONERY 
CANDIES 
SOAPS 
MAGAZINES 
PERFUMES 
NOVELTIES 
SPRIGGS PHARMACY 
The Rexall Store 
Get a gift subscription of the 
lOW A HOMEMAKER for your friends at home. 
Call at Collegiate Press 
1 Yr. $1.00 Homemaker Office 2 Yr. $1.75 
2402 Lincoln Way Phone 1030 
Cook 
Books 
A Gift 
For 
Christmas 
2318 Lincoln Way 
Hey! Here's 
good food! 
Phone 1866 
Six different titles of Cook Books 
are now in stock 
PRICES 
$1.95 to $3.00 
Student Supply Store 
south of campus 
BOOKS FOR ALL AGES 
YOUNKERS 
., 
L 
' 
